
Vert Kaka‘ako Magazine

VERT KAKA‘AKO is a quarterly 
magazine that shines a light on this 

dynamic urban neighborhood,
 bringing to life the stories of its 

businesses, people, places and events.. 

It connects the reader (residents, 
professionals who work in the 

district and visitors to Kaka’ako) to 
the latest in dining, shopping and 

entertainment, while reflecting on the 
evolution of this vibrant community, 

including its rich cultural history and 
development into a place where people 

can work, live, visit, learn and play. 

PUBLICATION/CLOSING DATES:
March/April/May 2024

SPACE: January 11, 2024

CAMERA-READY: January 18, 2024

June/July/August 2024

SPACE: April 11, 2024  

CAMERA-READY: April 18, 2024

September/October/November 2024

SPACE: June 11, 2024  

CAMERA-READY: July 18, 2024

December/January/February 2024-2025

SPACE: October 3, 2024  

CAMERA-READY: October 10, 2024  

Tentative and subject to change.

To advertise: Darin Nakakura | 808-529-4726 | dnakakura@staradvertiser.com
Brian Kumura | 808-529-4760 | bkumura@staradvertiser.com
Rachel Yasunaga | 808-529-4319 | ryasunaga@staradvertiser.com
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vvdduubbss  iinn  ddaa  cclluubb | in september, shaka weekend 2023 took place at 
ala moana beach park. the event is the biggest vw car show of the 
year and sports hundreds of vintage volkswagen beauties. 2023 
featured everything from kombis/buses, campers, beetles/bugs 
and ghias to squarebacks, a few “things” and even a bear. 

vwclubofhawaii.com 
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Aloha Mamacita tantalizes taste buds 
with everything from birria tacos and 
poke bowls to doughnuts and unique 

bread puddings. 

A
LOHA MAMACITA first came to fruition in 2020 
when owner KIMBERLY NGUYEN, then eight 
months pregnant, had a craving for birria tacos. 
When she couldn’t find any, she decided to make 
them herself. After playing with different recipes, 

she finally shared her creation with family and friends, 
who then encouraged her to sell them.

Kimberly and her husband, Kevin, first started selling 
their tacos on Instagram, and as their popularity height-
ened through word of mouth, orders just kept rolling 
in. For their first preorder, they had 3,000 orders. They 
started the business at their house for just a couple of 
days before it became too overwhelming.

“It was so busy,” says Kimberly. “Everyone wanted these 
tacos. It was just hectic.”

Kimberly knew that in order to make Aloha Mamacita 
successful, they needed to do it the right way by register-
ing and finding a place. They soon started cooking at a 
commercial kitchen in Waipahu Professional Center and 
set up a booth for customers to pick up their preorders. 
From there, they found another commercial kitchen to 
work out of in Nimitz Business Center, ran a food truck at 
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ADVERTISING RATES 
QUARTERLY	

	 1x	 4x 

Full Page	 $3,204	 $2,626

Half Page	 $2,102	 $1,680

1/4 Page	 $1,314	 $946

PREMIUM POSITIONS 
Minimum 4x commitment.  
COVERS

2nd (inside front) & Page 1	 $7,618

Page 3		  $3,782

Page 5		  $4,202
4th (back)		  $4,120

Positions other than premium positions listed above are 
not guaranteed. A premium rate is required for guaranteed 
positions.  Ask your Account Executive for quotes. All rates are 
net and do not include the 4.712% Hawai‘i State tax.

ADDITIONAL CHARGES
Contact your Account Executive for additional design/
production rates if these services are required. 

FILE DELIVERY
FTP Site: http://ftp7.staradvertiser.com
Login ID: Sales Password: leg42branch
Click “Upload” and drag file into dialog box.

Notify your Account Executive via email.

PRODUCTION SPECS
TRIM SIZE: 8” x 10.5”
SAFETY: All live matter must be at least 
0.25” from trim on all sides.
BINDING: Perfect bound, 10.5” side
Ads not built to exact size will be returned to advertiser for 
resubmission or adjusted and charged accordingly.

Trim Size: 		  8”w x 10.5”h 

Full Page with bleed: 	 8.25”w x 10.75”h
Build to trim size (8”w x 10.5”h)  
and extend the bleed .125” beyond trim on all sides. 

Full Page no bleed:		  7.15”w x 9.65”h 

2-Page Spread trim size: 	 16”w x 10.5”h

2-Page Spread with bleed: 	 16.25”w x 10.75”h
Build to trim size (16”w x 10.5”h)  

and extend the bleed .125” beyond trim on all sides.

1/2 Page (vertical):		 3.57”w x 9.65”h

1/2 Page (horizontal):	 7.15”w x 4.75”h

1/4 Page:		  3.57”w x 4.75”h 

DIGITAL AD REQUIREMENTS
All ad submissions must be PDF/X-1a files
The PDF/X-1a files must have:
• All fonts embedded.
•� CMYK or Grayscale color space. No RGB, LAB or  
embedded color profiles (such as ICC profiles).

• All PMS or Pantone colors must be converted to CMYK.
• Resolution: 300 dpi
• Maximum ink density: 300 total.
Failure to submit a SWOP or laser proof may jeopardize the final 
content within your ad. We will not be responsible for improperly 
prepared files. It is the responsibility of the advertiser to notify 
us of any ad changes or intent to provide a new camera-
ready ad prior to the camera-ready deadline. 

ONLY CAMERA-READY ADS ARE ACCEPTED. 

To advertise: Darin Nakakura | 808-529-4726 | dnakakura@staradvertiser.com
Brian Kumura | 808-529-4760 | bkumura@staradvertiser.com
Rachel Yasunaga | 808-529-4319 | ryasunaga@staradvertiser.com



801 SOUTH ST

909 KAPIOLANI

1133 WAIMANU ST

1350 ALA MOANA

AE‘O

ANAHA

HALEKAUWILA PLACE

HAWAIKI TOWER

HOKUA

KAMAKEE VISTA

KAUHALE KAKA’AKO

KEAUHOU PLACE

KE KILOHANA

KEOLA LA’I

KING MANOR

KO’OLANI

MOANA PACIFIC

NAURU TOWER

ONE ARCHER LANE

ONE WATERFRONT TOWER

PACIFICA HONOLULU

PARK LANE

ROYAL COURT

SYMPHONY HONOLULU

THE BLOCK

THE COLLECTION

THE IMPERIAL PLAZA

THE ROYAL CAPITOL PLAZA

WAIEA

WAIHONUA

CIRCULATION/DISTRIBUTION
Quarterly | 17,000 copies distributed and mailed to over 8,000 condos/homes and businesses

In the Kaka’ako neighborhood + rack distribution at over 70 locations.

To advertise: Darin Nakakura | 808-529-4726 | dnakakura@staradvertiser.com
Brian Kumura | 808-529-4760 | bkumura@staradvertiser.com
Rachel Yasunaga | 808-529-4319 | ryasunaga@staradvertiser.com



10 years togetherEndi 
adion eos cullant liti odi 

verum facias et

Nam nulliqu 
untur?

Tatem quam, sinctorum facepro vitam, aci omnimaio 
omniatem alit ea NOBITATIUME POR SA VELIT, 
tent expe endistiaest eossimus samusdae endignat aut 
aperisci ommos dolum aut iur a audae rerupit quatqui 
ario ercideni conseque inullaut quatia corit odit ium 
dolor rerrum necusandio moloritati bla seque et omnia.

Orrovit ellessedit, cus asitatioris plaborum et velescim 
faccupt atquis dolor min cum num que plia nim 
expla corate derit, optibearum facessi ut occatemporro 
vidusdam, tem reicim vid quati comnihi tinciendandi 
doluptur? Mi, ommodi to quat landuciis etur re volenem 
as et, officiet eniendiciam re volorio rectur, que dera 
imagnis nimin corit omnis aspid quo derum invendest, 
officitio. Nam, con et dis dolo tem volupta quatus, 
adictot atiorrumquis denimin nulles sunt aut explat. 
To officaecae soluptum volorit vollandipsam ut vel 
inumquiatum facesti asperspis minvenem. Ullat. Ecto 
ex eliquis untiate molore voluptibus sunt aces ant posam 
harumen ditiore rspictur, ut fuga. 

900 Fort Street Mall, Suite 1850 Honolulu, HI 96813
808.536.5500
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SPECIALTIESLKHJDHUEGFGG
Hendant pedit eum re omnim il etur andanto magnis 

impor aut quam restem est accatem oditaturest, 

sapeles del ipsandestia quiae. Neque cus alist, 

soluptatur, sit eumquia turiti dolorum andunt.

Optae magnat ideratasit

logo goes here
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Adi tem fuga. Sed quatum nos
10 years togetherEndi adion eos cullant liti odi 
verum facias et
Hawai‘i Academy of Recording Arts recently celebrated 
the culmination of its 2017 NĀ HŌKŪ HANOHANO 
AWARDS (Hawai‘i’s version of the Grammy Awards), 
and a trio of young musicians made headlines across 
the state for their unprecedented wins. 

Keauhou—made up of Jonah Kahanuola Solatorio and 
brothers Zachary Alaka‘i and Nicholas Keali‘i Lum—were 
nominated in 12 categories and took home nine Nā 
Hōkū Hanohano Awards. The variance, says Nicholas, 
is due to the fact that all three Keauhou members were 

nominated for the Haku Mele category (Composer’s 
award that honors excellence in Hawaiian-language 
songwriting). Zachary’s “Hanohano Ha‘ikū,” which tells 
the story of the home in which the Lum brothers grew 
up, took top honors in Haku Mele, as well as Song of the 
Year. Nicholas’ Haku Me about le nomination “Pīkake 
Launa ‘Ole” tells a story for and about his girlfriend, 
and Solatorio’s “Kāhiko Kapālama” pays homage to 
Kamehameha Schools Kapālama, where the three 
graduated from high school. 

900 Fort Street Mall, Suite 
1850 Honolulu, HI 96813
808.536.5500
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SPECIALTIESLKHJDHUEGFGG
Hendant pedit eum re omnim il etur 

andanto magnis impor aut quam restem est 

accatem oditaturest, sapeles del ipsandestia 

quiae. Neque cus alist, soluptatur, sit 

eumquia turiti dolorum andunt.

Optae magnat ideratasit

B

Ipsae omnisime volor aspiene dita
10 years togetherEndi adion eos cullant liti odi verum facias et

Tatem quam, sinctorum facepro vitam, aci omnimaio omniatem 
alit ea NOBITATIUME POR SA VELIT, tent expe endistiaest 
eossimus samusdae endignat aut aperisci ommos dolum aut 
iur a audae rerupit quatqui ario ercideni conseque inullaut 
quatia corit odit ium dolor rerrum necusandio moloritati 
bla seque et omnia.

Orrovit ellessedit, cus asitatioris plaborum et velescim faccupt 
atquis dolor min cum num que plia nim expla corate derit, op-
tibearum facessi ut occatemporro vidusdam, tem reicim vid quati 
comnihi tinciendandi doluptur? Mi, ommodi to quat landuciis 
etur re volenem as et, officiet eniendiciam re volorio rectur, que 
dera imagnis nimin corit omnis aspid quo derum invendest, 
officitio. Nam, con et dis dolo tem volupta quatus, adictot atior-

rumquis denimin nulles sunt aut explat. To officaecae soluptum 
volorit vollandipsam ut vel inumquiatum facesti asperspis 
minvenem. Ullat. Ecto ex eliquis untiate molore voluptibus sunt 
aces ant posam harumen ditiore rspictur, ut fuga. 
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Hendant pedit eum re omnim il etur andanto magnis 

impor aut quam restem est accatem oditaturest, 

sapeles del ipsandestia quiae. Neque cus alist, 

soluptatur, sit eumquia turiti dolorum andunt.

Optae magnat ideratasit
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Ipsae omnisime volor aspiene dita
10 years togetherEndi adion eos cullant liti odi verum facias et

Tatem quam, sinctorum facepro vitam, aci omnimaio omniatem 
alit ea NOBITATIUME POR SA VELIT, tent expe endistiaest 
eossimus samusdae endignat aut aperisci ommos dolum aut iur 
a audae rerupit quatqui ario ercideni conseque inullaut quatia corit 
odit ium dolor rerrum necusandio moloritati bla seque et omnia.

Orrovit ellessedit, cus asitatioris plaborum et velescim faccupt 
atquis dolor min cum num que plia nim expla corate derit, opti-
bearum facessi ut occatemporro vidusdam, tem reicim vid quati 
comnihi tinciendandi doluptur? Mi, ommodi to quat landuciis etur 
re volenem as et, officiet eniendiciam re volorio rectur, que dera 
imagnis nimin corit omnis aspid quo derum invendest, officitio. 
Nam, con et dis dolo tem volupta quatus, adictot atiorrumquis 
denimin nulles sunt aut explat. To officaecae soluptum volorit 
vollandipsam ut vel inumquiatum facesti asperspis minvenem. 
Ullat. Ecto ex eliquis untiate molore voluptibus sunt aces ant posam 
harumen ditiore rspictur, ut fuga. 
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impor aut quam restem est accatem oditaturest, 

sapeles del ipsandestia quiae. Neque cus alist, 

soluptatur, sit eumquia turiti dolorum andunt.

Optae magnat ideratasit
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NICHOLAS KEALI‘I LUM 
TITLE

NA HOKU HANOHANO AWARDS

NAME@BUSINESSNAME.COM

D

Ullitin nos eum, ILICIUM NUM ET QUAE nihitio 
reritiatet aut aut fugit am, autatinim lab ipsam, acep-
tatus aut et idisiti cuptiis dolorpo rporernam facesto 
rerepre plabo. Onectorecus volupti cus quo te repelenes 
imus dolum volorem repreptatur, volendaerita nonsed 
quo con corempo rumqui nusdandis exeribus, consequo 
mi, ut qui mi, ut qui.

900 Fort Street Mall, Suite 1850 Honolulu, HI 96813
808.536.5500

kamaainabrownwong.com

Ullitin nos eum, ILICIUM NUM ET QUAE nihitio reri-
tiatet aut aut fugit am, autatinim lab ipsam, aceptatus 
aut et idisiti cuptiis dolorpo rporernam facesto rerepre 

plabo. Onectorecus volupti cus quo te repelenes 
imus dolum volorem repreptatur, volendaerita non-
sed quo con corempo rumqui nusdandis exeribus, 
consequo mi, ut qui mi, ut qui.

SPECIALTIES
A Snarkitecture project is about opening 

up the possibility, leaving things as 

open questions for people that 

are coming to visit it. There’s not 

necessarily any prescribed

Hedjdf Lorum di

900 Fort Street Mall, Suite 1850 Honolulu, HI 96813
808.536.5500

kamaainabrownwong.com

At a time when retail is withering like an uncared for 
houseplant, nothing is more refreshing than a store 
that makes one feel. THE ROW DOES THIS. And 
it’s not just the pool, or the glass walls, or the rotating 
lineup of Midcentury Holy Grails (all for sale) that 
grace its sparse, neutral hued, architect tweaked 
interiors. It is the fantasy.

900 Fort Street Mall, Suite 1850 Honolulu, HI 96813
808.536.5500

kamaainabrownwong.com
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REQUIRED CONTENT
A. FULL PAGE

TRIM SIZE: 8” x 10.5”
Image(s)— 1 or 2 vertical photos,  
logo (300 dpi @ 100%)
Headline—28 or less characters
Subhead—64 or less characters
Body—1,000 or less characters
Specialty Callout Headline—25 or less characters
Specialty Callout Body—214 or less characters 
Address + Phone number, Web address 

B. FULL PAGE
Image— 1 vertical photo,  logo (300 dpi @ 100%)
All other requirements are the same as A.

C. FULL PAGE
Image— 1 horizontal photo,  logo (300 dpi @ 100%)
All other requirements are the same as A. 

D. FULL PAGE
Images— 1 horizontal photo,  1 headshot mug, 
logo (300 dpi @ 100%)
Mug Name, Title, Business Name, 
Email, Address
All other requirements are the same as A.

E. HALF PAGE
Images(s)— 1 vertical photo, logo (300 dpi @ 100%)
Body— 340 or less characters
Specialty Callout Body— 214 or less characters
Address + Phone number, Web address 

FILE DELIVERY
FTP Site: http://ftp7.staradvertiser.com

Login ID: Sales Password: leg42branch

Click “Upload” and drag file into dialog box.

Notify your Account Executive via email.

NATIVE PRINT ADVERTISING
Advertising that matches the form and function 
of the magazine’s publication style.

VERT KAKA‘AKO offers the option to deliver your message in 
a way that flows with the editorial form of the magazine. Your 
provided content is used to design and deliver native advertising. 

NATIVE ADVERTISING RATES 
QUARTERLY	

	 1x	 4x	

Full Page	 $3,204	 $2,626

Half Page	 $2,102	 $1,680

CONTENT DEADLINES
March 2023

CONTENT DUE: January 3, 2024 

June 2023

CONTENT DUE: March 31, 2024

September 2023

CONTENT DUE: June 30, 2024

December 2023

CONTENT DUE: September 29, 2024

Requests for PHOTOGRAPHY, VIDEO AND/OR WRITING 
services must be made at least 8 weeks prior to content 
deadlines. Additional rates apply for these services.

ADDITIONAL CHARGES
Contact your Account Executive for additional fees if photography, 
video and/or writing services are needed. Photography and writing 
fees are variable per job. Photography starts at $500 per 1-hr. session 
and includes the use of 1-2 photo(s) for 2 years.

To advertise: Darin Nakakura | 808-529-4726 | dnakakura@staradvertiser.com
Brian Kumura | 808-529-4760 | bkumura@staradvertiser.com
Rachel Yasunaga | 808-529-4319 | ryasunaga@staradvertiser.com


